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OPENING SPEECH: EUROPCOM "LOOKING FORWARD" 
7 NOVEMBER, 10.30-12.00, HEMICYCLE OF THE EUROPEAN PARLIAMENT  

 

 

Check against delivery. 
 

Dear Vice-President,  

dear colleagues,  

dear communicators,  

ladies and gentlemen, 

 

This year's EuroPCom is about looking forward but we cannot look forward without looking 

back. 

 

In ten years, the crises that the European Union and Europeans have faced have multiplied:  

 Firstly, the financial crisis which caused a social and economic crisis;  

 Secondly, the political crises which revealed divisions between the Member States on 

topics as diverse and important as the accommodation and integration of migrants or 

the fight against climate change; 

 Finally, an existential crisis reflected in a Brexit that has yet to take place, but also with 

the freeze of enlargement, which is necessary for the Balkans.  

 

The lack of solidarity has called into question the very values that are at the heart of our 

European Union. The difficulties, too often exacerbated by an incapability to take a united 

response, have offered an easy path for anti-European populists to support a call for a return 

to borders and a break-up of the Union.  

 

Nevertheless, the recent European elections was a rejection of those who intended to destroy 

the EU. They failed to take hold of European democracy. It is gratifying to see that a majority 

of citizens still want a future together in a united European Union.  

 

Nevertheless, we must not ignore the increased support for Eurosceptic parties in all Member 

States. For many, the EU seems too distant and unable to respond to its Treaty promises of 

social and economic progress. Our leaders should never abandon this objective, which is a 

vital condition for Europeans' support of their States and their EU. The EU must bring stability 

to citizens' lives, notably by supporting decent jobs and by offering opportunities in every region 

and city.  

 

Not everything is negative, far from it. The EU has had 25 consecutive quarters of growth and 

record employment. However, Europe's successes must be measured State by State, region 

by region, and considered from the point of view of social and environmental progress, not only 

economic progress. 
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With 110m Europeans facing poverty, social progress is unacceptably slow. The EU's 

members need to redouble their efforts to become carbon neutral by 2050 and ensure that the 

ecological transition goes hand in hand with solidarity.  

 

As I previously said, to combat the crisis of confidence the EU needs to support projects that 

improve everyday lives. This is why I fundamentally disagree with any cuts to EU regional 

investment – cohesion policy.  

 

Cutting regional investment will stop regions and cities delivering Europe on our streets. It will 

undermine our ability to strengthen public services on the ground, support employment, tackle 

climate change and so many other things Europeans need and expect. 

 

Nearly 80% of citizens see regional investment as having a positive impact, yet just under half 

are aware of funds being spent to support their region and city. When the EU is doing well it is 

rarely heard.  

 

If we want to rekindle faith in politics, we need honesty and integrity. Politicians – local, regional 

and national – have a responsibility to be vocal to challenge the EU, but also highlight its 

successes. 

 

As much as we need to invest local, we need to communicate local.  

 

This has been long the mantra of EuroPCom and all the EU institutions are trying to engage 

with citizens in regions and cities, but sadly, they often work in silos. 

 

The Conference on the Future of Europe announced by the new President of the European 

Commission offers another opportunity to work together at all levels of government and take 

citizens' engagement seriously. 

 

 

Ladies and gentlemen,  

 

Citizens' dialogues or consultations are not the magic bullet that will eradicate the feeling that 

Europe is too distant. Nevertheless, they do offer a space for engagement and will contribute 

to civic empowerment. This time it is vital that listening turns into concrete proposals. Those 

closest to citizens – local and regional governments whom are also deeply involved in 

European affairs – are essential to make this happen.  

 

What ingredients will make this Conference and future dialogues successful? 

 

 Firstly, dialogues must be permanent, with citizens' views directly shaping EU decision-

making and public policy. Citizens should not only feel their voice is heard but see their 

views have an impact; 
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 Secondly, they should be truly open with a real cross-section of society engaged to 

avoid a dialogue among those already convinced; 

 Thirdly, we need to develop a methodology applicable across Europe; 

 Fourth, to be effective, they need all levels of government and civil society to be actively 

involved. If the European Union embarks on another Brussels top-down communication 

campaign without the most trusted level of government – the local and regional levels 

represented by 1 million politicians – it will fail. 

 

Those who lead the work of the Conference should follow the model of cooperation that makes 

EuroPCom such a success – all the EU institutions working together to allow politicians, 

communicators, academics, NGOs, and private companies to share ideas. 

 

Its success is all of our success, which is why it must be conceived together. 

 

We need people to go into schools and universities. We need to reach out to young people. 

We know that the younger generation lives in a world that is more globalised, more connected, 

and more digital. We rely on all of you – the communicators – on your expertise, skills and 

knowledge to engage with people. 

 

 

Ladies and gentlemen,  

 

I have said it many times: if Europe wants to reconnect with all its citizens, it must act together, 

deliver better and make it heard. In a world where disinformation is gaining ground, we need 

value-led communication driven by the basic principles of integrity, honesty and inclusiveness. 

 

It is your ideas, skills, connections and creativity that will allow you to communicate Europe. It 

is you who is trusted to rebut disinformation. 

 

Be vocal, be different, be honest. 

  

Thank you for listening. 

 

_____________________ 
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